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FORWARD LOOKING STATEMENTS
¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ Ŏƻƴǘŀƛƴǎ ŦƻǊǿŀǊŘ ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎΦ ¢ƘŜ ǿƻǊŘǎ άōŜƭƛŜǾŜέΣ άŜȄǇŜŎǘέΣ άŀƴǘƛŎƛǇŀǘŜέΣ άƛƴǘŜƴŘέΣ άǿƛƭƭέΣ άƳŀȅέΣ άǿƻǳƭŘέΣ 
άŎƻǳƭŘέ ŀƴŘ άǇƭŀƴέ ŀƴŘ ǎƛƳƛƭŀǊ ŜȄǇǊŜǎǎƛƻƴǎ ƛŘŜƴǘƛŦȅ ŦƻǊǿŀǊŘ ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎΦ !ƭƭ ǎǘŀǘŜƳŜƴǘǎ ƻǘƘŜǊ ǘƘŀƴ ǎǘŀǘŜƳŜƴǘǎ ƻŦ Ƙƛǎǘƻrical facts 
included in this presentation, including, without limitation, those regarding our financial position, business strategy, plans and 
objectives of management for future operations (including development plans and objectives relating to our products), are forward 
looking statements.

Such forward looking statements involve known and unknown risks, uncertainties and other factors which may cause our actual results, 
performance, achievements or industry results to be materially different from any future results, performance, achievements or 
industry results expressed or implied by such forward looking statements. 

Such forward looking statements are based on numerous assumptions regarding our present and future business strategies and the 
environment in which we will operate in the future.

The important factors that could cause our actual results, performance, achievements or industry results to differ materiallyfrom those 
in the forward looking statements include, among others, risks associated with product discovery, development and commercialization, 
uncertainties related to the outcome of clinical trials, slower than expected rates of patient recruitment, unforeseen safetyissues 
resulting from the administration of our products in patients, uncertainties related to product manufacturing, the lack of market 
acceptance of our products, our ability to manage growth, the competitive environment in relation to our business area and markets, 
our ability to attract and retain suitably qualified personnel, the unenforceability or lack of protection of our patents andproprietary 
rights, our relationships with affiliated entities, changes and developments in technology which may render our products obsolete, and 
other factors. 

Further, certain forward looking statements are based upon assumptions of future events which may not prove to be accurate. The 
forward looking statements in this document speak only as at the date of this presentation.
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AGENDA

ü LifeCyclePharmain Brief

ü LCPs Product Pipeline

ü The Immunosuppression
Market

ü The Cholesterol Lowering 
Market

üaŜƭǘ5ƻǎŜϰ ¢ŜŎƘƴƻƭƻƎȅ

ü Milestones 2008-2009 and 
Investment Summary
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LIFECYCLE PHARMA IN BRIEF

ü About
LifeCyclePharmaA/S is a specialized pharmaceutical 
company applying a unique proprietary drug 
formulation technology to improve the absorption and 
therapeutic value of pharmaceutical products.

ü Products
Our two most advanced products are in Phase 2 and 
Phase 3 clinical trials targeting the dyslipidemiaand 
immunosuppression markets. 

ü Public Company
Listed on the OMX Nordic Exchange under the trading 
symbol (OMX: LCP).

ü Offices
Our Headquarters and R & D Operations are located in 
Hørsholm, Denmark with a subsidiary office in NYC.  
We employ approximately 100 people.

ü Finance
ü In 2008 we spent approx. $ 50 MM on our R & D 

activities.
ü Market cap is approx. $ 100 MM.

Ira Weisberg
Senior Vice President
Business Development


